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We place a high value on trust.

Everything you read on The Conversation
Is backed by science and research from
academics who work together with our
team of editors. This collaboration turns
academics’ knowledge and insights into
easy-to-read articles, making them
accessible to the wider public.

The Conversation began in Melbourne,
Australia, in March 2011. The UK edition
launched in May 2013, followed by
editions in the US (2014), South Africa and
France (2015), Canada, Indonesia and
New Zealand (2017), Spain (2018), and
Brasil (2023).
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Our Audience
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on site per month
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Of readers under 55
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Sources: Reader and Author Survey 2025, Google Analytics, Campaign Monitor.



Our Audience

Our readers come to us for information they can trust and to
read fresh, new perspectives not available elsewhere. The
Conversation is seen to hold a unique place and a vital role in
Australian media as an evidence-based news source.

84% 81% 899% 78% Our readers work in:

of readers say say they first say they would read us to get
our content is heard about new recommend us expert analysis
trustworthy issues from The of current
and Egee from Conversation events
ias

" 12% Academic
B 88% Non-Academic

Our readers work in:

13% Government / Policy
13% Teaching / Education
10% Healthcare / Medical

68% | 65% 24% | 79%

read us to grow read us to get the read us to inform read on specific
their mind or latest research their work or topics of interest
challenge their from academics study

assumptions

Sources: Reader and Author Survey 2024, Google Analytics, Campaign Monitor.
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NZ Weekly Newsletter

Our weekly newsletter (Wednesday) has an average
open rate of 51.3% - nearly double the industry rate that
Campaign Monitor reports for newsletters in general
(21.5%) and more than double for Media (23.9%).

Our click rate is also very high on links and articles in the
newsletter —10.2% compared to the industry rate of 2.3%.

What you get by becoming a sponsor:

Two large click-through banners showcased in ad
spots at the top and bottom of our newsletter.
Your organisation is credited as the sponsor of the
newsletter.
A post-campaign performance report (upon

e request).
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MNau mai, haere mai.

MNext year's general election will mark 30 years since
under the MMP system. Over that time, the National
new parties have become entrenched, and parliameq
demographically representative.

But something odd has been happening, too. Despi
system being the result of widespread disaffection wi
available to governments under the old first-past-the-p
binary politics has emerged.,

As Richard Shaw argues, with so many parties now “ruling of
various other parties, parliament has settled into two distinct blocs
Labour/Green/Te Pati Maori on one side, Mational/ACT/MZ First on the other —that
largely mimic the “ideclogical forced choice” that prompted change in the first
place.

With the minor parties able to exercise considerable influence over their bigger
partners, and the current government routinely using parliamentary urgency to pass
contentious legislation, what former prime minister Geoffrey Palmer called an
“executive paradise” also seems alive and well.

The familiar “ruling out™ of compromise or possible coalition simply entrenches this.
“In effect,” Shaw writes, “the absence of a genuinely moderate centre party has
meant a return to the zero-sum politics of the pre-MMP era.”

PS: We're grateful to all our New Zealand readers who've already contributed
fundraising campaign. If you haven't yet and you value our work, you can join
here. Thank you.

“ ; Finlay Macdonald
f MNew Zealand Editor
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The Daily Newsletter

Our daily newsletter (Monday - Friday) has an average
open rate of 51.7% - more than double the industry rate
that Campaign Monitor reports for newsletters in
general (21.5%) and close to double for Media (23.9%).

Our click rate is also very high on links and articles in the
newsletter — 9.2% compared to the industry rate of 2.3%.

What you get by becoming a sponsor:

e Two large click-through banners showcased in ad
spots at the top and bottom of our newsletter.

e Your organisation credited as the sponsor of the
newsletter.

e A post-campaign performance report (upon
request).
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There's a lot of focus on the need to provide better sex educat
Even the federal government acknowledges we must do a by
children and teens about consent, respectful relationships 3

But there are some alarming gaps in their basic biclogical
by a new study that surveyed Western Australian teenage
knowledge of ovulation, menstruation and anatomy.

Almost half of respondents didn't know that day one of the
first day of menstruation. Fewer than 9% understood ovulatid
weeks before their period. More than 60% confused the vulva X

The study’s authors, led by Felicity Roux, warn: “If patients cannot &
basic questions, such as ‘when was your last period?” or ‘where is this hap
in your body?', it could impact diagnoses and treatments. It also means they may

not even go to a doctor, dismissing debilitating pain or heavy bleeding as ‘normal’.”

Judith Ireland

"‘) Education Editor

Today's newsletter supporied by The Hatchery

We found teenage girls don't know vulvas from vaginas or when their
menstrual cycle starts

Fedicity Roux, Curtin University; Huidun Chih, Curtin University, Jacqueline Hendriks, Curtin University, Sharyn Burns,
Curtin University

Less than one in ten teen girls surveyed could identify when ovulation happens in a
menstrual cycle - even though many of them had had their period for years.

Featured jobs

Community member - Training Delivery and Development
pmmittee (Volunteer part-time) 3

Australian and New Zealand College of Ophthalmologists FENIE
* Part Time

51.7%

Open rate

f‘l Thia
& PHeiehdry

FIRST NATIONS

LEADERSHIP & ALLYSHIP SUMMIT
TWO DAYS . FOUR CITIES. FIVE VIP KEYNOTES,

Australiannstitute of
Company Directors

Featured Events, Courses & Podcasts View all

Melbgurne Connect Innovation Week ;,:‘
S=2))
ZUTS
agy and Roadmap Course s
zUTS

subscribed —_—

cntact us here to list your job, or here to Est your event, course or podcast.
For sponsorship opporiunities, email us here

We acknowledge Aboriginal and Torres Strait Islander peoples as the First
Peoples of Australia and Maori as tangata whenua in Aotearoa New Zealand.

THE CONVERSATION

You'ra receiving this newsletter from The Conversation

Tenancy B, Level 5 700 Swanston Street Carlton VIC 3053

Forward to a friend + Unsubscribe



https://www.campaignmonitor.com/resources/guides/email-marketing-benchmarks/

boren Al Ecision | 13 fuly 2024 The term stroad is portmanteau of street and road. Stroads try to be both a
thoroughfare for vehicles, and a place for people. Typically they fail at both, and the
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What's the difference between ‘man flu' and flu? Hint: men may not be
MAIDOC Week concludes this weekend, and there are sure 1o be events in ya exaggerating
area celebrating local Aboriginal and Torres Strait Islander cultures.
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Identity and resilience: Aboriginal performers have been singing up
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Science & Books & Ideas Newsletters

Science Newsletter

A weekly email of the best research and
analysis from our science editors at The
Conversation, each Tuesday.

Books & Ideas Newsletter

Every Friday we'll send you a weekly summary
of books & ideas articles including the latest
reviews and thought-provoking writing.

Contact: sponsor@theconversation.edu.au
to sponsor any of our newsletters.

Science
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Bilions of corals have perished due to climate change and the warmer seas it has
caused. The damage - often seen as coral bleaching - is devastating, and has
fundamentally changed coral reefs, incheding Australia’s Great Bamier Reef. You
may have heard of expensive proposed solutions that involve trans ol

corals from the lab or selectively breeding them to resist hag

argues there’s little evidence these measures will hg

must we do instead? Unsurprisingly, it's climate aci
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Become a Trusted Sponsor

The Conversation only accepts Some of our sponsors..
partnerships with organisations that

align with our values. Our audience
trusts us, so becoming a sponsor means Sj/d/
they will trust you. ASRC e,

IHACPA

We accept sponsorships from:

e Other not-for-profits or charities.

e University, research or government RS OF
organisations MELBOURNE

e Book publishers

e Arts organisations

e Ethical & environmentally-minded
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Contact: sponsor@theconversation.edu.au
to sponsor any of our newsletters.
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Newsletter Sponsorship Rates

Newsletter Rate

The Daily Newsletter

$900 per day

The Weekender Newsletter

$950 per day

Science Newsletter

$250 per day

Books & Ideas Newsletter

$300 per day

New Zealand Newsletter

$175 per day

Receive a detailed post-
campaign report to see how
your ads performed (available

*All rates are in NZD.

upon request).




TOP
BANNER

750pXx
high

900px wide
-—

BOTTOM
BANNER

750px

high

900px wide
B —

Ad specs

Top banner:
750px high by 900px wide

Bottom banner:
750px high by 900px wide

Both banners can be the same
artwork or different.

*File formats: PNG or JPEG only.

No animated GIFS.

*Please note that banners are resized to
300px width when appearing on desktop.

Design Guidelines

e Minimum font size 24
points

e Logo minimum size 30
points

e Suggestion: no white or
transparent background.

e Your banners will click-
through to the URL that
you provide to us, so it's a
good idea to include a call
to action button on your
banners E.g “apply now’,
“click here”, “find out more”.




Event, Course & Podcast Listings

Your event or course listing will be “It's been a valuable way to get our

advertised on our Events, Courses & Jobs SUEIAES D WO EF &) Erge (S g eme
: audience that we otherwise wouldn't

Board, on rotation on our homepage, and be able to reach.”

can feature in our daily newsletter.
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Events, Courses & Podcasts

e Promote upcoming events, lectures,
symposiums, podcasts & online courses.

e Events & courses related to arts and —
culture (theatre, ballet, opera, music).

e Jobs, calls for papers, funding,
submissions, articles and applications.

- Lisa Wheildon, ANZSOG

eieems  Today's Events

o
IIIIIIIIII

ssssss

Just enter the details of your listing here

and it will be listed on our site that business / Rate \
day.

Free for member institutions or

K $340 for non-members. /

*All rates are in AUD and include GST.
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Boosted Listings

Boost your job ad, event or course listing to reach
thousands more of our readers.
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bottom of The Conversation NZ homepage for one week | THECONVERS
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Your listing will also be featured on The Conversation’s
LinkedIn page (26K followers).
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Boosted Listings (How To

ol ?

To feature your job listing, simply submit your listing
here and then Contact Featured events View all
sponsor@theconversation.edu.au to book in dates. Jacinda Ardern and the sixth Labour -

government—a retrospective

WELLINGTON

14 August 2025 «

Raising the Bar 2025
26 August 2025 » Auckland

Future Farming: Embracing_Technology for

Economic Resilience
26 August 2025 + Lincoln

AUT Technology in Society Series: Technology
and language preservation - lessons from

Mongolia
4 September 2025 + Auckland

Promote your event
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