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About The Conversation

The Conversation is the world's leading
publisher of research-based news and
analysis.

A unique collaboration between
academics and journalists.

Free to read.
Free to republish.

THEC NVERSATION

https://theconversation.com/au

We place a high value on trust.

Everything you read on The Conversation
Is backed by science and research from
academics who work together with our
team of editors. This collaboration turns
academics’ knowledge and insights into
easy-to-read articles, making them
accessible to the wider public.

The Conversation began in Melbourne,
Australia, in March 2011. The UK edition
launched in May 2013, followed by
editions in the US (2014), South Africa and
France (2015), Canada, Indonesia and
New Zealand (2017), Spain (2018), and
Brasil (2023).
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Our Audience

Our readers come to us for information they can trust and to
read fresh, new perspectives not available elsewhere. The
Conversation is seen to hold a unique place and a vital role in
Australian media as an evidence-based news source.

84% 81% 899% 78% Our readers work in:

of readers say say they first say they would read us to get
our content is heard about new recommend us expert analysis
trustworthy issues from The of current
and Egee from Conversation events
ias

" 12% Academic
B 88% Non-Academic

Our readers work in:

13% Government / Policy
13% Teaching / Education
10% Healthcare / Medical

68% | 65% 24% | 79%

read us to grow read us to get the read us to inform read on specific
their mind or latest research their work or topics of interest
challenge their from academics study

assumptions

Sources: Reader and Author Survey 2024, Google Analytics, Campaign Monitor.



each Our Audience

Event, Course &
Job listings

Sponsor our
Newsletters

THE CONVERSATION

Academic rigour, joernalistic flar
T The _'i_ Arts & Culture  Baoks « ldeas Business « Econamy Education Environment « Ensrgy  Health  Politics + Society  Sclence « Tech
\' ¢ 1@ RS,
WP L HACRLY :
— Events, Courses & Jobs Feed

: 3‘ - /b \ . Today's Events
' t /) i v
\/ L% .

Executive Master of Public Administration
Aarstr Aursiraia and Ne

ANZS0G

Alison Page: Creative Shape Shifter

Thas Dt . 3 B
Parc

g N J ,
'FIRST NATION e ‘

LEADERSHIP & ALLYSHIP SUMMIT o | 480 0 et i s

13-14 NOVEMBER | SYDNEY . MELBOURNE . DARWIN . CANBERRA..

To find out more, download the program by clicking here

Today's newsletter supported by The Hatchery

See example

See example



https://theconversation.com/au/events
https://createsend.com/t/r-907B336C42F52E8A2540EF23F30FEDED

Our Newsletters

210K 219K

People People
There's a lot of facus on the need to provide batte \ su bscribed ﬁ?*mzmmhmﬂ:: Su bscribed

Even the federal government acknowledges we m
children and teens about consent, respectful relations! Laura Cage and Amanda Hamis have written a lovely
the origing of NAIDOG Wesk in the late 1950s, and ho

adways been central to the celebrations.

62K

51K &= 20K

JHE Books . . .
Sanion & Ideas SUbscribed ik subscribed

The recent revelation that companies and shareholders 3
government’s fast-track projects gave more than $500,
Act and New Zealand First raises inevitable questions about P8

Wi i oy

THE CONVERSATIO

¥ iy oD

THE CONVERSATIO

People

Science subscribed

THE CONVERSATION

But there are some alarming gaps in their basic biclogical

by a new study that .surva)rod Western Australian teenage girls a They take 2 losk of the s that took place at Sydney's Mar IS hons of cornls havo pershed due 1o cimate changn and thi warmor seas it has If you need proof that books and bockmakers. are strange bedfellows, look no As former prime minister Helen Clark added on social media: “That may
knowledge of ovulation, menstruation and anatomy. 1950, and the talent que-ﬂ: which followed from 1961, Big- country sk ke lcaused, Tho damage - ofton soen as coral bisaching - is devastating. and has further than this year's Nobel Prize for Literature. The bookies' odds this week underestimate given the lack of transparency around electoral donations in NZ."
Jireriy Litth and Gandy WIlams wens joinid by "qumisal piiyies, quilars, piand fundamentally changed coral reets, ncluding Australia’s Great Barrier Reel. You featured a grab-bag of Iiterary greats: Haruki Murakami, Thomas Pynchon, Margaret . ) -
Almost half of respondents didn’t know that day one of the menstrual cycle is the ) L 3 ' ; tha " Awood, Anne Carson, with Chinese author Gan Xue the firm favourite, namowly And it's not only a lack of transparency - the actual laws governing political party
" : accordions and NOMemads instuments Including ond coNSIructed from an "ol mary have: heard of expensive proposed solutions that involve: ransplanting baby ar: j
first day of menstruation. Fewer than 9% understood ovulation happens about two - e AN twa SIrings ™, they WITe orals from the lab o selactively Dreeding therm to resist heat. But 8 new report ahead of Australia's Gerald Murnane, donations are overly complex and seemingly full of loopholes. There have been
weeks befare their period, More than 80% confused the vuiva with the vagina. , BROGMm hand - X Aol . pontc it seranpebyuniohlosalvingi e o R —— various proposals for reform, but the parties themsetves are far from united on the
The stage was a place for sharing of culture, and for building networks and st we cio Instsad? Unsurprisingly, its climate action. oddaan cout ang winning Kang. tasue.
Thiz study’s authors, led by Felicity Roux, warn: “If patients cannot answar doctors’ cormamunity - much like the pedormances at NAIDOC Week today, As Lawra and :3 ?i':r't!;ﬂ*a 191hIWi a:itrdwnmfn:‘;w?s tlwflled by |ar:dNobel wrr:ﬂee ?r . —— s oiiier s - - cverhaul oF th
basic questions, sUch as ‘When was your last period?” or ‘where is this happening Amanda write, “tha history of Aboriginal and Tomes Strait Isiander people nother study this woek has cpenad a differsnt can of worms, to do with human ou Aienias postie prose that eenironia Thetories) beumad and exposze Tha TiEginy S L ard, seem fo favour gn cvarhaul of the rules,
. o . . : H : W have o written avidancs from tha Branzs in Europe, but fer of life". according 1o results from the New Zealand Election Study outlined here today, As
in your body?", it could impact diagnoses and treatments. It also means they may transforming a day of mourning born out of protest into a week of cultural ristory. Age s Mona 1 G it ks Wit “SUBE 2 PR
1 i i i l - o bri . jarchareclogists have been finding hoards of buried metabwork - tools, bits and " ilabie i i i | riw wits, “pubiic percoptions of undue influence by
not even go to a doctor, dismissing debilitating pain or heavy bleeding as ‘normal’. colebration brings ham thi 6ngoINg rdivance of NAIDOC. g | Six of Kang's books are available in English translation. They include The donors are wides
jpheces, broken braceiets. I's unclear why pecple did thia. A new study sugpests i Vegetarian, winner of the 2016 International Booker Prize; Human Acts, a praad™.
Judith Ireland If you're not abda fo get to any performances or events this weelcmdmem Is also may have had something to do with developing a currency. But this opens up fictionalised account of a massacre that took place in Gwangju, Kang's birthplace; “While these bons are st on the lef,” they explain, “they also
N ; the apportunity to acknowladge NAIDOC Week at home with your family. Emerson jarguments about the nature of money. The White Book, a poetic, autobiographical reflection on loss; and the 2011 novel i o i i
Education Editor 4 N = - : M penatrate deeply into groups who vote for the parties on the right, and into the
Zerafa-Payne has compiled a kovely list of First Mations plcture books 1o read with Greek Lessons. Her Nobel Prize, writes Valentina Gosett, is richly desarved. s i 2 : "
your chikdren, this week nd throughout the vear, The st includes & beautiful [Cioser to homa, have you noticed that incroasing numibers of sNpwrecks have been b‘-ls!ﬂm community. And while Dt_menhonmghtmtbereﬁm\r. in politics the two
explainer on Welcome to Gountry, as well as wonderful adventure stories that al lound in Australa in rcont years? If's no coincidence. Asesarcheons who work Where to begin for those new to Kang's writing? My colleague James Ley, who are inextricably bound up. Reform is suraly overdue.
children will find a cannection 1. jabodrd Australia®s national science ship, AV Investigator, have been piggybacking recently wrote on her work, says, *l have particular fondness for Greek Lessons, .
shipwmeck mvestigations onto the ressarch voyages - and the ship is squipped which is a very precise, very concentrated poatic exploration of the limits of e
And finally, Stephanie Beaupark and Aneshka Mora have taken & look &t 8 unigue Juvith the perfect tools for the job, language and philosophy, and the way they break down when faced with the us what you like about ECOI'W'MUHW at we could be doing better, We'd
program &t Wollongong Regional Art Gallery, HERE +NOW, which is working 1o give ) problem of trying to arliculate the human condition.” love to hear from you and it enly takes ten minutes, thank you.
opporiunities to First Nations and culturally diverse emesging curators and artists. [fechnalogy - specifically maching laaming, & branch of Antificial inteligence - is _ ) _ ) _ .
PAL, The authors detall what this exhibition ks trying to change in the art industry - and dso miking winves In weather forecasting and cimatn peedictions, Of course, This week I'm reading Rachel Kushner's Booker Prize shortlisted novel, Creation Finlay Macdonald
- y | | what your local galleries might be able o do to become more culturally inclusive. fetiraate resedechins and Melorologists already st SOphSECItEd COMPULLT MOdeS Lake, na.n'atad by an enjoyably spiky and deceitful female spy. After that, I'l delve New Zealand Editor
. 0 jn their work: Earth is a huge place enveloped in complex systoms, But a new into Kang's The White Book, which sounds mesmerising.
FlRS NAT'ONS Jane Howard model called NeurabGCM has achieved results comparable with best existing Frssrand
LEADERSHIP & ALLYSHIP SUMMIT Arts + Culture Editor rodeis, at & traction of the computing power. With data centres guezling up Biity Finamar-Grsana
et frrcre s gy undarstainalihe evits of slectnaty, effcircy i4 8 good ting. Books + Ideas Editor Jue
G MVER
st m . _— - . : SATION
o o T— -y 25, B you're up for some stamaeing, two meteor showers are paaking tonightl *y

BYRON

" W
WRITERS o mact sk, e
FESTIVAL Signe Dean
2024 | Soience + Technology Editor

FRI D% - SUN Il AUGUST
Y RO W TERSFESTIVAL COW

Tty remtietier sugspried bry Byron Weite Peathal

Today's reesietter suppored by Unversity of Qussnsiand Press (LIGF)

The Weekender Science Books & Ideas New Zealand

View all newsletters here



https://theconversation.com/au/newsletters/subscribe?UTM_campaign=AUEvergreenAug2023promo&UTM_medium=website&nl=au-daily&utm_campaign=AUEvergreenAug2023promo&utm_content=promo-2480&utm_medium=ContentInline&utm_source=theconversation.com

The Daily Newsletter

Our daily newsletter (Monday - Friday) has an average
open rate of 51.7% - more than double the industry rate
that Campaign Monitor reports for newsletters in
general (21.5%) and close to double for Media (23.9%).

Our click rate is also very high on links and articles in the
newsletter — 9.2% compared to the industry rate of 2.3%.

What you get by becoming a sponsor:

e Two large click-through banners showcased in ad
spots at the top and bottom of our newsletter.

e Your organisation credited as the sponsor of the
newsletter.

e A post-campaign performance report (upon
request).
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knowledge of ovulation, menstruation and anatomy.
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weeks before their period. More than 60% confused the vulva X

The study’s authors, led by Felicity Roux, warn: “If patients cannot &
basic questions, such as ‘when was your last period?” or ‘where is this hap
in your body?', it could impact diagnoses and treatments. It also means they may

not even go to a doctor, dismissing debilitating pain or heavy bleeding as ‘normal’.”

Judith Ireland

"‘) Education Editor

Today's newsletter supporied by The Hatchery

We found teenage girls don't know vulvas from vaginas or when their
menstrual cycle starts

Fedicity Roux, Curtin University; Huidun Chih, Curtin University, Jacqueline Hendriks, Curtin University, Sharyn Burns,
Curtin University

Less than one in ten teen girls surveyed could identify when ovulation happens in a
menstrual cycle - even though many of them had had their period for years.
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Become a Trusted Sponsor
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Newsletter Sponsorship Rates

Newsletter Rate

The Daily Newsletter

$900 per day

The Weekender Newsletter

$950 per day

Science Newsletter

$250 per day

Books & Ideas Newsletter

$300 per day

New Zealand Newsletter

$175 per day
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Ad specs

Top banner:
750px high by 900px wide

Bottom banner:
750px high by 900px wide

Both banners can be the same
artwork or different.

*File formats: PNG or JPEG only.

No animated GIFS.

*Please note that banners are resized to
300px width when appearing on desktop.

Design Guidelines

e Minimum font size 24
points

e Logo minimum size 30
points

e Suggestion: no white or
transparent background.

e Your banners will click-
through to the URL that
you provide to us, so it's a
good idea to include a call
to action button on your
banners E.g “apply now’,
“click here”, “find out more”.




Event, Course & Job Listings

Your event or course listing will be “It's been a valuable way to get our
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Events, Courses & Podcasts

e Promote upcoming events, lectures,
symposiums, podcasts & online courses.

e Events & courses related to arts and —
culture (theatre, ballet, opera, music).

e Jobs, calls for papers, funding,
submissions, articles and applications.

- Lisa Wheildon, ANZSOG
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Boosted Listings

Boost your job ad, event or course listing to reach a larger

audience. Featured listings receive up to 5 x the amount of
engagement compared to a standard listing.
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Boosting your listing guarantees that it will be featured in
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To boost your job, event or course listing, simply
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	- Lisa Wheildon, ANZSOG
	Your event or course listing will be advertised on our Events, Courses & Jobs Board, on rotation on our homepage, and can feature in our daily newsletter.
	Promote upcoming events, lectures, symposiums, podcasts & online courses.
	Events & courses related to arts and culture (theatre, ballet, opera, music).
	Jobs, calls for papers, funding, submissions, articles and applications.
	Just enter the details of your listing here and it will be listed on our site that business day.
	Rate

	Boosted Listings
	Boost your job ad, event or course listing to reach a larger audience. Featured listings receive up to 5 x the amount of engagement compared to a standard listing.
	Boosting your listing guarantees that it will be featured in our daily newsletter everyday for one week, visible to our 210K subscribers.
	Your listing will also be featured on The Conversation’s LinkedIn page (26K followers).
	Rate


	26K
	Followers
	Boosted Listings (How To)

	210K
	People subscribed

	Find us here:
	Contact: sponsor@theconversation.edu.au

