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About The Conversation

The Conversation is the world's leading
publisher of research-based news and
analysis.

A unique collaboration between
academics and journalists.

Free to read.
Free to republish.
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https://theconversation.com/au

We place a high value on trust.

Everything you read on The Conversation
Is backed by science and research from
academics who work together with our
team of editors. This collaboration turns
academics’ knowledge and insights into
easy-to-read articles, making them
accessible to the wider public.

The Conversation began in Melbourne,
Australia, in March 2011. The UK edition
launched in May 2013, followed by
editions in the US (2014), South Africa and
France (2015), Canada, Indonesia and
New Zealand (2017), Spain (2018), and
Brasil (2023).
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on site per month
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the daily
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Of readers under 55
are considering
tertiary education
in the future
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Of readers are under
55 years
old

Sources: Reader and Author Survey 2025, Google Analytics, Campaign Monitor.



Our Audience

Our readers come to us for information they can trust and to
read fresh, new perspectives not available elsewhere. The
Conversation is seen to hold a unique place and a vital role in
Australian media as an evidence-based news source.

84% 81% 899% 78% Our readers work in:

of readers say say they first say they would read us to get
our content is heard about new recommend us expert analysis
trustworthy issues from The of current
and Egee from Conversation events
ias

" 12% Academic
B 88% Non-Academic

Our readers work in:

13% Government / Policy
13% Teaching / Education
10% Healthcare / Medical

68% | 65% 24% | 79%

read us to grow read us to get the read us to inform read on specific
their mind or latest research their work or topics of interest
challenge their from academics study

assumptions

Sources: Reader and Author Survey 2024, Google Analytics, Campaign Monitor.



Reach Our Audience in 3 Ways
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The Daily Newsletter

Our daily newsletter (Monday - Friday) has an average
open rate of 51.7% - more than double the industry rate
that Campaign Monitor reports for newsletters in
general (21.5%) and close to double for Media (23.9%).

Our click rate is also very high on links and articles in the
newsletter — 9.2% compared to the industry rate of 2.3%.

What you get by becoming a sponsor:

e Two large click-through banners showcased in ad
spots at the top and bottom of our newsletter.

e Your organisation credited as the sponsor of the
newsletter.

e A post-campaign performance report (upon
request).
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There's a lot of focus on the need to provide better sex educat
Even the federal government acknowledges we must do a by
children and teens about consent, respectful relationships 3

But there are some alarming gaps in their basic biclogical
by a new study that surveyed Western Australian teenage
knowledge of ovulation, menstruation and anatomy.

Almost half of respondents didn't know that day one of the
first day of menstruation. Fewer than 9% understood ovulatid
weeks before their period. More than 60% confused the vulva X

The study’s authors, led by Felicity Roux, warn: “If patients cannot &
basic questions, such as ‘when was your last period?” or ‘where is this hap
in your body?', it could impact diagnoses and treatments. It also means they may

not even go to a doctor, dismissing debilitating pain or heavy bleeding as ‘normal’.”

Judith Ireland

"‘) Education Editor

Today's newsletter supporied by The Hatchery

We found teenage girls don't know vulvas from vaginas or when their
menstrual cycle starts

Fedicity Roux, Curtin University; Huidun Chih, Curtin University, Jacqueline Hendriks, Curtin University, Sharyn Burns,
Curtin University

Less than one in ten teen girls surveyed could identify when ovulation happens in a
menstrual cycle - even though many of them had had their period for years.
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Science, NZ Weekly & Books & Ideas Newsletters

Science Newsletter
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analysis from our science editors at The :
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- Fraser Holloway, Marketing & Sales Coordinator, Black Inc

NZ Weekly

A weekly newsletter where you can receive
all the New Zealand coverage directly into
your inbox, each Wednesday.

Contact: sponsor@theconversation.edu.au
to sponsor any of our newsletters.
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Become a Trusted Sponsor

The Conversation only accepts Some of our sponsors..
partnerships with organisations that

align with our values. Our audience
trusts us, so becoming a sponsor means Sj/d/
they will trust you. ASRC e,

IHACPA

We accept sponsorships from:

e Other not-for-profits or charities.

e University, research or government RS OF
organisations MELBOURNE

e Book publishers

e Arts organisations

e Ethical & environmentally-minded
Initiatives.
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Contact: sponsor@theconversation.edu.au
to sponsor any of our newsletters.
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Newsletter Sponsorship Rates

Newsletter Rate

The Daily Newsletter

$900 per day

The Weekender Newsletter

$950 per day

Science Newsletter

$250 per day

Books & Ideas Newsletter

$200 per day

New Zealand Newsletter

$175 per day

Receive a detailed post-
campaign report to see how
your ads performed (available

*All rates are in AUD and include GST.

upon request).




TOP
BANNER

750pXx
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900px wide
-—

BOTTOM
BANNER

750px

high
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B —

Ad specs

Top banner:
750px high by 900px wide

Bottom banner:
750px high by 900px wide

Both banners can be the same
artwork or different.

*File formats: PNG or JPEG only.

No animated GIFS.

*Please note that banners are resized to
300px width when appearing on desktop.

Design Guidelines

e Minimum font size 24
points

e Logo minimum size 30
points

e Suggestion: no white or
transparent background.

e Your banners will click-
through to the URL that
you provide to us, so it's a
good idea to include a call
to action button on your
banners E.g “apply now’,
“click here”, “find out more”.




The Conversation Job Board

The Conversation Job Board is a leading platform for

academic, ethical and knowledge-sector jobs. Job ads eI “\\/hen [ooking to attract new

are featured on rotation on our homepage and at the & T academic talent to our institution -

bottom of article pages as well as on the Job Board, so e EsUIlEs O BeEilg) O :
L - - : appointments on The Conversation

your listings are also visible to our millions of onsite S TN

users.

Job listings stay live for 30 days and include: - Professor Roland De Marco

e Your organisation’s logo to maximise branding. ,’

e Links to your organisation’s recruitment site to s::fe_-,._,_w;«;.;sjlf,j,,f,,mﬁ,;: _
give applicants the most seamless experience. : —

e The personal attention of The Conversation’s Job
Board team for quality assurance.

e Easy to use dashboard - track your job's
performance and repost or extend expiring job

ads.

Creating an employer account
Is easy and only takes a

minute. Click here



https://jobs.theconversation.com/employers/sign_up

Job Board Rates & Discounts

Type Rate Savings

Single job $390 $0
5 pack $1,755 - $195
10 pack $3.412.50 - $487.50
20 pack $6,630 - $1,170
G)b packs never expire and will \
50 pack $14’625 i $4’875 remain on your account until
used.
100 pack $25,350 - $13,650 \_ Click here ,

*All rates are in AUD and include GST.
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Event, Course & Podcast Listings

Your event or course listing will be advertised “It's been a valuable way to get our

on our Event, Course & Podcast Board, on SRS I e e & arge SuliEhgsies
: i audience that we otherwise wouldn't

rotation on our homepage, and can feature in be able to reach.”

our daily newsletter.

THE CONVERSATION

caciermic; Agour, joun

Arts o Culture Books + kieas Business « Economy Education Ervironment + Energy Health Politios + Sockety Schence « Tech

Events, Courses & Podcasts

e Promote upcoming events, lectures, - Lisa Wheildon, ANZSOG

symposiums, podcasts & online courses.
e Events & courses related to arts and culture —
(theatre, ballet, opera, music).
« Jobs and opportunities (Calls for papers,
funding, submissions, articles and
applications).

eieems  Today's Events

IIIIIIIIII

ssssss

Just enter the details of your listing here and it / Rate \

will be listed on our site on that business day. Free for member institutions or

K $340 for non-members. /

*All rates are in AUD and include GST.
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Featured Listings

Boost your job ad, event, course or podcast listing to reach
a larger audience. Featured listings receive up to 5 x the
amount of engagement compared to a standard listing.
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Reglslranons Closa: g July 296 2330 May 2033
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Boosting your listing guarantees that it will be featured in

our daily newsletter everyday for one week, visible to our

Followers
204K subscribers.

THE CONVERsATION

Chapge and
Business Risk

Develop, j

Your event listing will also be featured on The
Conversation’s LinkedIn page (24K followers).

4 A

Rate
$390 for 1 week
\ (Monday-Saturday)

/

*All rates are in AUD and include GST.




Featured Listings (How To)

To feature your job listing, simply select ‘Featured Job’
before submitting your job listing here.

To feature your event listing, please submit your
listing here and then contact
sponsor@theconversation.edu.au to book in dates.

Featured jobs View all

General Manager, ECU Sri L anka
Edith Cowan University | Navitas Pty Ltd
Sri Lanka - Full Time

Communications, History & PeOple
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Southern Ocean Studies mmu su bscri bed

University of Tasmania
Hobart TAS, Australia « Full Time

Featured Events, Courses & Podcasts  View all
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Politics with Michelle Grattan Podcast
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OM_Prime_program _-_Applicant
Information Session (Virtual)
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Applying Behavioural Science to Create
Change 7 MONASH

4 March - 13 May 2024 + Clayton
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Promote your event or course
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	Every Friday we’ll send you a weekly summary of books & ideas articles including the latest reviews and thought-provoking writing.

	NZ Weekly
	A weekly newsletter where you can receive all the New Zealand coverage directly into your inbox, each Wednesday.
	"Sponsoring The Conversation's newsletters has been an invaluable marketing channel for our book releases and brand awareness campaigns. Placing our banner ads in front of a community that trusts the content they receive has allowed us to create a natural connection with their engaged readers."
	Contact: sponsor@theconversation.edu.au  to sponsor any of our newsletters.



	Become a Trusted Sponsor
	The Conversation only accepts partnerships with organisations that align with our values. Our audience trusts us, so becoming a sponsor means they will trust you.
	We accept sponsorships from:
	Other not-for-profits or charities.
	University, research or government organisations
	Book publishers
	Arts organisations
	Ethical & environmentally-minded initiatives.
	Some of our sponsors..

	Newsletter Sponsorship Rates
	Newsletter
	Rate
	The Daily Newsletter
	$900 per day

	The Weekender Newsletter
	$950 per day

	Science Newsletter
	$250 per day

	Books & Ideas Newsletter
	$200 per day

	New Zealand Newsletter
	$175 per day



	Newsletter Banner Specs & Guidelines
	Ad specs
	Top banner:  750px high by 900px wide
	Bottom banner:  750px high by 900px wide
	Both banners can be the same artwork or different.
	*File formats: PNG or JPEG only. No animated GIFS.

	Design Guidelines
	Minimum font size 24 points
	Logo minimum size 30 points
	Suggestion: no white or transparent background.
	Your banners will click-through to the URL that you provide to us, so it’s a good idea to include a call to action button on your banners E.g “apply now”, “click here”, “find out more”.


	The Conversation Job Board
	The Conversation Job Board is a leading platform for academic, ethical and knowledge-sector jobs. Job ads are featured on rotation on our homepage and at the bottom of article pages as well as on the Job Board, so your listings are also visible to our millions of onsite users.
	Job listings stay live for 30 days and include:
	Your organisation’s logo to maximise branding.
	Links to your organisation’s recruitment site to give applicants the most seamless experience.
	The personal attention of The Conversation’s Job Board team for quality assurance.
	Easy to use dashboard - track your job’s performance and repost or extend expiring job ads.
	“When looking to attract new academic talent to our institution - the results of posting our appointments on The Conversation far exceeded my expectations”
	- Professor Roland De Marco
	Click here



	Job Board Rates & Discounts
	Type
	Rate
	Savings
	Single job
	$390
	$0

	5 pack
	$1,755
	- $195

	10 pack
	$3,412.50
	- $487.50

	20 pack
	$6,630
	- $1,170

	50 pack
	$14,625
	- $4,875

	100 pack
	$25,350
	- $13,650

	Click here


	Event, Course & Podcast Listings
	“It's been a valuable way to get our events in front of a large but targeted audience that we otherwise wouldn't be able to reach.”
	- Lisa Wheildon, ANZSOG
	Your event or course listing will be advertised on our Event, Course & Podcast Board, on rotation on our homepage, and can feature in our daily newsletter.
	Promote upcoming events, lectures, symposiums, podcasts & online courses.
	Events & courses related to arts and culture (theatre, ballet, opera, music).
	Jobs and opportunities (Calls for papers, funding, submissions, articles and applications).
	Just enter the details of your listing here and it will be listed on our site on that business day.
	Rate

	Featured Listings
	Boost your job ad, event, course or podcast listing to reach a larger audience. Featured listings receive up to 5 x the amount of engagement compared to a standard listing.
	Boosting your listing guarantees that it will be featured in our daily newsletter everyday for one week, visible to our 204K subscribers.
	Your event listing will also be featured on The Conversation’s LinkedIn page (24K followers).
	Rate


	24K
	Followers
	Featured Listings (How To)

	204K
	People subscribed

	Find us here:
	Contact: sponsor@theconversation.edu.au

